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Among the companies that had plans to expand to new overseas, around 18 per cent 

expected China to be their most important market in terms of generating additional 

revenue (Table 2).  Nine per cent expected the United States to be the most important, 

while another 5 per cent expected Brazil to be their most important future market. 

 

 

Table 2  Most important new country - AGRIETS 

Survey question: For your company, which new country do you expect to be the most 

important in terms of additional revenue over the next 2 years? 

 

Rank  Country  No. of responses  Share 

1 China 10 18% 

2 United States 5 9% 

3 Brazil 3 5% 

4 India 3 5% 

5 South Korea 3 5% 

6 Indonesia 2 4% 

7 Japan 2 4% 

8 Jordan 2 4% 

9 Mexico 2 4% 

10 Vietnam 2 4% 

 

 

Number of respondents = 56 

 

 

  



Around 54 per cent of respondents in this industry expect that their international revenue in 

the next 3 to 5 years will mainly be driven by sales of existing products or services in the 

markets in which they are currently operating.  Around 22 per cent of respondents expect 

future international revenue to be driven by sales of existing products or services in new 

international markets, while 16 per cent expect revenue to be driven by sales of new 

products or services in current international markets. 

 

 

Figure 4  Drivers of future revenue - AGRIETS 

Survey question:  What do you think will drive your future international revenues for your 

business over the next three to five years? (Answer in percentage share terms, enter total to 

100%) 

 

 

Number of respondents = 74 
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Companies in this industry expect adverse exchange rate movements to be the top risk that 

their international operations will face in the next 3 to 5 years (cited by 54 per cent of 

respondents).  Other future risks identified were high domestic costs in Australia (51 per 

cent of respondents), and the risk of financial or economic crises in key overseas markets 

(cited by 45 per cent of respondents). 

  

 

Figure 5  Key risks - AGRIETS 

Survey question: What do you see as the key risks facing your international operations over 

the next three to five years? 

 

Number of respondents = 74 
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The outlook among companies in this sector is generally positive, with around 49 per cent of 

respondents expecting their international operations in 2016 to be better compared to 

2015.  Around 16 per cent of respondents expect their performance to be much better, 

while 27 per cent expect their performance to be around the same as last year. 

 

 

Figure 6  Outlook - AGRIETS 

Survey question:  What is the overall outlook for your company’s international operations in 

2016 compared to 2015? 

 

 

Number of respondents = 74 
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